
 

NEW ENGLAND CONNECT LLC 

Website Accessibility, Risk Reduction,​
and Managed Compliance 

A premium client guide to the Accessibility Risk Snapshot, protection layers, monitoring, 
remediation support, and managed accessibility services. 

What this guide covers 
Why accessibility matters, what 

is included, how the service 
layers fit together, package 
options, pricing, objections, 

examples, and detailed client 
FAQs. 

How to read it 
Use it as a client-facing 

overview, a presentation source 
document, an internal alignment 
guide, or a knowledge base for 

guided conversations. 

Important note 
This guide is designed to be 

practical and persuasive, but it is 
not legal or tax advice. Where 

needed, legal and tax questions 
should be confirmed with the 

appropriate professionals. 

 

Prepared as a polished source document for client education, proposal support, 
presentation development, and high-trust sales conversations. 
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A Note From NE6 
Most businesses do not need another abstract conversation about accessibility. They need clarity, 
a credible starting point, a practical path forward, and a partner who can help them improve the 
website in a way that is organized, documented, and commercially realistic. 

That is exactly how we approach this work. 

We built this offer for organizations that know accessibility matters but do not want to be pushed 
into confusion, noise, or overpromising. Some clients come to this issue because they want to 
improve the quality of their digital experience. Some are reacting to complaints, internal concerns, 
procurement pressure, or legal anxiety. Some have a small site and want to understand risk before 
committing to more. Others already know they need a deeper managed solution. In every case, our 
job is to make the path clearer, more practical, and more actionable. 

This guide explains the offer the way we believe it should be understood: not as a software 
gimmick, not as a fear-only sales pitch, and not as a pile of vague compliance language. It is a 
structured accessibility program built in layers — assessment, prioritization, protection, visibility, 
remediation support, and managed compliance support — sized for real businesses that need real 
help. 

Our point of view 
Accessibility is not only about avoiding problems. It is about improving usability, reducing 
friction, strengthening documentation, supporting inclusion, and giving the business a 
more credible and defensible digital posture over time. 
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Executive Overview 
Website accessibility has moved well beyond a technical side issue. For many organizations, the 
website is a primary place where customers discover services, compare options, schedule 
appointments, complete purchases, submit forms, access documents, or request support. When 
those experiences create barriers for people with disabilities, the consequences are not limited to 
inconvenience. The business can lose leads, create avoidable friction, weaken its brand, and 
increase the chance of complaints, demand letters, or litigation. 

Our accessibility offer is designed to solve the problem in a way that is both practical and scalable. 
It begins with a structured Accessibility Risk Snapshot, then expands — when needed — into a 
stronger accessibility layer, ongoing monitoring, remediation support, and a premium managed 
compliance path. This progression matters because most organizations do not need confusion; 
they need a clear first step and the ability to build from there. 

The managed layer is where our value becomes especially important. Tools can help identify 
issues, add accessibility features, and generate visibility. But businesses still need decisions made, 
scope clarified, reports interpreted, fixes prioritized, and website improvements carried out. That is 
where we come in. We coordinate the process, help translate findings into action, support 
implementation, and connect accessibility work to the real operating needs of the business. 

What this offer does well 
• Creates a credible first step for organizations that are unsure where to begin. 

• Gives clients a path that can stay lightweight or become more comprehensive as needed. 

• Combines technology with human interpretation, prioritization, and execution support. 

• Supports both proactive accessibility improvement and more urgent, risk-sensitive situations. 

• Keeps the focus on business usability, inclusion, documentation, and practical progress — not just 
on buying software. 
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Why Accessibility Matters Now 
Accessibility is fundamentally about whether people can use the experience you are offering. If a 
person cannot navigate the website with a keyboard, cannot understand the form they are trying 
to complete, cannot read a document with assistive technology, or cannot follow the structure of a 
page because the headings, labels, contrast, or reading order break down, then the website is not 
serving the full public as effectively as it should. 

That matters on a human level. It also matters on an operational level. A public-facing website is 
often part of the business itself. It may be handling lead intake, scheduling, purchases, product 
discovery, support, onboarding, account access, applications, or file delivery. Accessibility issues 
tend to hit the same places where a business depends on successful task completion. 

It matters on a legal and reputational level too. ADA.gov states that the ADA applies to businesses 
open to the public as well as to state and local governments, including the goods and services they 
provide online. In other words, businesses cannot assume that a digital experience is automatically 
outside the practical reach of accessibility expectations simply because it lives on the web. 

Why this issue keeps growing 
• Websites now carry more business-critical functions than they did only a few years ago. 

• More organizations are being asked accessibility questions in procurement, partner reviews, and 
internal governance discussions. 

• Digital experiences change constantly, which means accessibility problems can be reintroduced 
unless there is visibility and follow-through. 

• Documents, forms, booking systems, third-party widgets, and account areas often introduce 
accessibility problems that site owners do not notice until there is pressure. 
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The practical business case 
Accessibility Dimension What It Means In Practice 

User experience People can navigate, understand, and complete key tasks 
more reliably. 

Revenue and conversion Forms, checkouts, bookings, and calls to action become 
easier to complete. 

Brand trust The organization appears more responsible, more inclusive, 
and more operationally mature. 

Risk reduction The business is better positioned than if it had no 
documented process or visible effort at all. 

Operational quality Accessibility work often improves structure, clarity, 
readability, and consistency. 
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What Most Businesses Get Wrong About Accessibility 
Many organizations do not ignore accessibility because they are indifferent. They ignore it because 
they do not know what to believe. They hear one person say a widget solves everything, another 
say accessibility always requires a complete rebuild, another say lawsuits are overblown, and 
another say they are already too late. That confusion is one of the biggest reasons organizations 
delay. 

The most common mistake is reducing accessibility to one tool. A tool can absolutely help. It can 
improve the user experience, detect issues, create visibility, and support documentation. But 
software alone does not decide what matters first, which issues affect conversion, whether content 
teams need training, whether the site architecture itself is part of the problem, or how to coordinate 
remediation in a live website environment. 

The second common mistake is assuming accessibility is only a legal conversation. Legal pressure 
is real, and it should not be dismissed. But accessibility is also a usability issue, a communications 
issue, a documentation issue, and a quality issue. The strongest accessibility strategy handles all of 
those dimensions together. 

A stronger position 
A business does not need to claim perfection to be taken seriously. It needs to show that 
it understands the issue, has chosen a structured path, and is making visible progress 
with competent support. 
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What We Are Actually Offering 
We are offering a managed accessibility pathway. 

That phrase matters because it explains the real value of the work. This is not simply a scan. It is 
not simply a widget. It is not simply a monitoring dashboard. It is not simply code remediation. It is a 
structured offer designed to help a business move from uncertainty to clarity, from clarity to 
action, and from action to a stronger accessibility posture. 

At its core, the offer combines five functions: 

1. Assessment — understanding what is happening on the website now.​
2. Prioritization — identifying what matters first.​
3. Protection — improving accessibility support on the live site.​
4. Visibility — monitoring what remains and what changes over time.​
5. Remediation support — correcting what automation alone does not resolve. 

Those functions are delivered through layered packages so the client can begin at the right level 
instead of being forced into a one-size-fits-all decision. 

What this offer is 
• A practical, premium accessibility service built for small and medium-sized businesses and other 

public-facing organizations. 

• A managed pathway that can start with a focused review and scale into deeper support. 

• A blend of technology, reporting, interpretation, prioritization, remediation support, and 
documentation-oriented materials. 

What this offer is not 
• It is not legal advice. 

• It is not a guarantee of legal outcome. 

• It is not presented as a magical one-click fix. 

• It is not a substitute for thoughtful website improvements where deeper issues remain. 
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How The Technology Fits In — And Where NE6 Adds Value 
EqualWeb is part of the technology and specialist compliance stack associated with this offer. Their 
public materials present a layered model built around an Auto AI accessibility widget, a Web 
Accessibility Monitor, managed compliance services, accessibility statements, reporting, and 
related accessibility documentation tools. That gives this offer a strong technology foundation. 

But the technology is not the whole story — and it is not the reason clients choose to work with us. 

Our role is to turn tools into progress. We help define scope, identify which templates and user 
journeys matter most, coordinate implementation, interpret findings, prioritize fixes, support 
website changes, keep the work moving, and connect accessibility outputs to actual business 
decisions. For many organizations, that is the difference between buying software and actually 
improving accessibility. 

What The Technology Layer Does What NE6 Adds 

Scans, flags, reports, and enhances portions 
of the live website experience. 

Translates findings into a practical action plan 
the business can actually use. 

Provides ongoing visibility into what is 
detected on the site. 

Prioritizes what matters first based on risk, 
conversion, user friction, and practicality. 

Supports accessibility statements, reports, 
and managed compliance tools. 

Coordinates implementation, remediation, 
communication, and follow-through. 

Creates a stronger accessibility infrastructure. Turns accessibility into a managed business 
program rather than a disconnected software 
purchase. 

Why that distinction matters 
A business owner usually does not need more dashboards; they need better decisions. An internal 
marketing team may not know which reported issues are cosmetic and which ones are blocking 
real users. A developer may need a prioritized list instead of a giant scan dump. A leadership team 
may need documentation, staged options, and a sensible investment path. We position ourselves in 
that layer of guidance, management, and execution support because that is where the outcome 
either becomes real or falls apart. 
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The Offer, Layer By Layer 
We present this accessibility offer in layers because clients come to the issue from different 
starting points. Some need a credible first review. Some want immediate improvement but are not 
ready for a deeper engagement. Some want ongoing visibility. Some want a more documented, 
more comprehensive, more managed solution. The layered structure lets the offer stay 
approachable without becoming superficial. 

Template-based scope 
For the packaged entry offer, pages are counted by meaningful page templates or page types 
rather than by every individual URL. This keeps the review focused on representative layouts 
and key user flows instead of inflating cost based only on site size. 

Package Best For Core Value Current Pricing 

Accessibility Risk 
Snapshot 

Businesses that 
need clarity before 
choosing a larger 
path 

Structured review, issue 
prioritization, and a 
remediation roadmap 

3 templates: $500 / 
$750 Speed​
5 templates: $750 / 
$1,000 Speed​
10 templates: $1,000 
/ $1,250 Speed 

Widget Only Businesses that 
want a fast 
accessibility 
enhancement layer 

One-year widget license with 
waived installation 

3 templates: $500​
5 templates: $600​
10 templates: $750 

Widget + 
Monitoring 

Businesses that 
want visibility, 
reporting, and a 
stronger middle 
path 

Widget plus monitoring, 
reporting, and issue visibility 

3 templates: $1,250​
5 templates: $1,350​
10 templates: $1,500 

Premium 
Managed 
Compliance 

Businesses that 
want a stronger, 
more 
comprehensive, 
more documented 
accessibility 
posture 

Technology, monitoring, 
compliance-oriented 
support, and managed 
remediation path 

3 templates: $7,500​
5 templates: $8,750​
10 templates: $10,250 

Custom Scope Larger or more 
complex websites 

Scope-fit solution for 10+ 
templates, special 
environments, or atypical 
complexity 

Custom quote required 
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The Accessibility Risk Snapshot 
The Accessibility Risk Snapshot is the best starting point for organizations that want clarity before 
they commit to a larger decision. It is designed to identify likely accessibility issues, highlight what 
appears to matter most, and present a practical way forward in plain language. 

This is intentionally easier to buy than a larger compliance package because many businesses do 
not need a high-ticket commitment on day one. They need a structured review that tells them 
where they stand and what their realistic next steps look like. 

What is included 
• Automated scanning against accessibility criteria. 

• Manual spot checks to add context and catch practical issues that a scan alone may not fully 
explain. 

• Severity or exposure framing so the client can understand what deserves attention first. 

• A prioritized list of likely issues and recommended next actions. 

• A plain-English summary that decision-makers can actually use. 

Who this package is ideal for 
• Businesses that want a credible starting point before spending more. 

• Owners or teams who have heard about accessibility issues but have not yet organized a 
response. 

• Organizations that want a roadmap they can use internally, with NE6, or with another 
development resource. 

Why this entry point works 
The Snapshot lowers friction without lowering seriousness. It gives the client something useful, 
concrete, and decision-ready. It is also strategically honest: it does not pretend to be full 
compliance, full remediation, or legal advice. It gives the business clarity first, which is often what 
allows it to make a stronger next decision. 

Current packaged pricing 
• Up to 3 templates: $500 Standard or $750 Speed 

• Up to 5 templates: $750 Standard or $1,000 Speed 

• Up to 10 templates: $1,000 Standard or $1,250 Speed 
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The Widget-Only Package 
The widget-only package is the first protection layer beyond the Snapshot. It is intended for 
organizations that want a fast accessibility enhancement layer on the site, a more visible 
accessibility posture, and a practical next step without committing yet to a fuller monitoring or 
managed compliance package. 

Used correctly, this package can be a helpful bridge. It creates visible progress. It improves parts of 
the user experience quickly. It can be an excellent option for smaller organizations that want 
immediate movement while they continue planning the broader accessibility path. 

What is included 
• One-year accessibility widget license. 

• Waived standard installation fee through this offer. 

• Deployment support aligned to scope and site readiness. 

• An immediate accessibility enhancement layer designed to improve the live-site experience for 
users. 

Where this package fits 
This package is best for clients who want to take a meaningful first action after the Snapshot or 
who want visible movement without immediately committing to monitoring or premium support. It 
is not the strongest option for clients who already know they need deeper visibility, stronger 
documentation, or code-level remediation support. 

Current annual pricing 
• Up to 3 templates: $500 

• Up to 5 templates: $600 

• Up to 10 templates: $750 
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The Widget Plus Monitoring Package 
This is the recommended middle option because it adds what most businesses actually need after 
an accessibility layer goes live: visibility. The business is not only adding a tool to the website; it is 
also gaining reporting, monitoring, and a clearer view into what still needs attention. 

That difference is important. Without monitoring, accessibility can become a false sense of 
progress. With monitoring, the business can see where issues remain, where new ones emerge, and 
where remediation effort should be focused next. 

What is included 
• The accessibility widget package. 

• Twelve months of monitoring and reporting visibility. 

• Issue detection and compliance-oriented reporting support. 

• A stronger documentation posture than the widget alone. 

Why this is often the smartest middle ground 
For many organizations, the real decision is not whether to install a widget. It is whether they want 
to treat accessibility as something they can actually observe and manage. Monitoring changes the 
conversation from “we added something” to “we can see what remains, track what changes, and 
act with more confidence.” That is why this layer is often the strongest value point for a client that 
wants more than optics but is not yet ready for the highest-tier managed path. 

Current annual pricing 
• Up to 3 templates: $1,250 

• Up to 5 templates: $1,350 

• Up to 10 templates: $1,500 
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The Premium Managed Compliance Path 
The premium path is for organizations that want a more complete accessibility program, not just a 
starting point. It is designed for clients who want stronger structure, stronger visibility, stronger 
documentation, and a more managed, more serious response to accessibility. 

In this path, the accessibility story stops being a light enhancement layer and becomes a 
coordinated accessibility program. Technology is only one part of that program. The premium path 
is built around the idea that the business should have a stronger stack of support: accessibility 
tooling, monitoring, compliance-oriented materials, specialist remediation resources, and 
coordinated follow-through. 

What this package is designed to include 
• The accessibility technology layer. 

• The monitoring and reporting layer. 

• A deeper remediation and specialist support path. 

• Accessibility statement and documentation-oriented materials as applicable to the selected 
solution path. 

• A more structured, more comprehensive accessibility posture for organizations that want 
stronger confidence and stronger readiness. 

Why clients choose this level 
• They already feel urgency and want a stronger response. 

• They have internal or external pressure to show meaningful accessibility effort. 

• They want a more complete package rather than piecing things together over time. 

• They understand that monitoring without action still leaves risk on the table. 

Current direct package pricing 
• Up to 3 templates: $7,500 

• Up to 5 templates: $8,750 

• Up to 10 templates: $10,250 

If the client starts with the Snapshot and upgrades later 
When a client begins with the Snapshot and later chooses the premium path, the earlier Snapshot 
purchase is credited so the client is not simply paying twice for taking the first step. Based on the 
current standard entry pricing, the net additional amounts are $7,000 from the 3-template 
Snapshot path, $8,000 from the 5-template Snapshot path, and $9,250 from the 10-template 
Snapshot path. 
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Why Software Alone Is Not The Whole Answer 
A common accessibility misconception is that buying a tool ends the problem. In reality, software 
can make accessibility work easier, more visible, and more scalable — but it does not replace 
judgment, prioritization, or implementation. 

Some issues are deeply connected to the actual website build. Forms may be unlabeled. Images 
may lack useful alternative text. Heading structure may be inconsistent. A booking flow may create 
focus problems. PDFs may be inaccessible. Popups, accordions, carousels, calculators, and 
third-party tools may create barriers that require real decisions and real changes. 

That is why we emphasize the managed layer. A tool is valuable. A monitored tool is more valuable. 
A monitored tool plus interpretation, prioritization, remediation support, and coordinated 
follow-through is where an accessibility offer becomes truly useful. 

If A Business Only Buys Software If A Business Uses A Managed Accessibility 
Partner 

It may have access to scans and features, 
but still be unclear on priorities. 

It receives a clearer view of what matters 
most and why. 

It may see issues in a dashboard without 
knowing what to do first. 

It gets help translating findings into an action 
plan. 

It may leave remediation unresolved for months. It has a path to actual changes on the website. 

It may feel more exposed when questions 
arise internally or externally. 

It has stronger language, reporting, and 
documentation to support the work in 
progress. 
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Where NE6 Adds Ongoing Value 
We are not positioning ourselves as a simple reseller. Our value is in the managed layer around the 
accessibility stack and the broader digital capabilities that often become necessary once real 
accessibility work begins. 

Accessibility issues frequently lead directly into website tasks. A report may identify problems with 
forms, content structure, PDFs, headings, contrast, navigation, templates, WordPress components, 
or third-party integrations. Once those issues are identified, somebody still needs to interpret them, 
scope them, prioritize them, and fix them. 

That is where our broader service capability matters. Under our professional services scope, we 
support strategy, research, documentation, websites and web applications, WordPress work, 
integrations, automation and workflow work, troubleshooting, maintenance, and operational 
support. In practical terms, that means accessibility can become the front door to a stronger 
website improvement program rather than an isolated project. 

Examples of support we can provide beyond the core package 
• Website and WordPress implementation support. 

• Content restructuring and accessibility-conscious page improvements. 

• Form and conversion-flow improvements. 

• PDF remediation planning and document accessibility support. 

• Ongoing website maintenance, issue triage, and prioritized fixes. 

• Documentation, handoff materials, and process support for internal teams. 

• Related digital improvements where accessibility overlaps with UX, content quality, integrations, 
or operational workflows. 

Why this matters commercially 
When accessibility findings turn into actual website work, the client does not need to 
start from zero with a new partner. We can help carry the work forward in a way that 
stays connected to the original assessment and the business goals behind it. 
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Different Client Situations We Are Prepared To Serve 
Not every client arrives at accessibility with the same mindset. A stronger presentation 
acknowledges that reality and speaks directly to it. The same offer can serve very different 
situations when the positioning is clear. 

Buyer Situation What They Are Really Worried 
About 

The Strongest Starting 
Conversation 

The cautious owner Wants to do the right thing but 
does not want to overbuy. 

Lead with the Snapshot and a 
clear explanation of the package 
ladder. 

The worried operator Has heard about lawsuits or 
received a warning and wants a 
stronger response. 

Lead with urgency, 
documentation, monitoring, and 
the premium path. 

The in-house team 
with developers 

Can implement fixes internally 
but needs prioritization, reporting, 
and clarity. 

Emphasize Snapshot + Monitoring 
and the ability to use reports 
strategically. 

The growth-minded 
brand 

Wants usability, quality, and 
inclusivity as part of a premium 
digital presence. 

Lead with accessibility as part of 
user experience and brand 
strength. 

The 
procurement-consciou
s buyer 

Needs stronger documentation 
and a more mature posture for 
partners or enterprise 
relationships. 

Emphasize reporting, statements, 
managed support, and 
documentation-oriented assets. 

The overloaded small 
business 

Does not have time or staff to manage 
this alone. 

Emphasize NE6’s managed 
coordination layer and practical 
implementation support. 
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How To Choose The Right Starting Point 
The strongest starting point depends on what kind of problem the client is actually trying to solve. 

If the client wants clarity, the Snapshot is usually right.​
If the client wants visible movement but is not ready for a larger commitment, the widget-only layer 
may be appropriate.​
If the client wants visibility and a more serious middle path, widget plus monitoring is usually the 
better choice.​
If the client already feels urgency, wants stronger documentation, or knows that piecemeal work 
will only delay the inevitable, the premium path is usually the better fit. 

Questions worth asking before choosing 
• Do we mostly need clarity, or do we already know we need action? 

• Do we have anyone internally who will actually interpret and work from monitoring outputs? 

• Is this primarily a usability improvement conversation, a risk conversation, or both? 

• Do we need a lighter first step, or will a lighter first step only delay what we already know is 
necessary? 

• Are our highest-value pages and documents already clear enough to be good accessibility 
candidates, or do they obviously need deeper work? 
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Common Objections — And The Strongest Responses 
“We are too small for this to matter.” 
Small businesses often depend even more heavily on their website because they have fewer 
manual workarounds and less internal capacity to absorb friction. Accessibility problems can hit 
exactly where a smaller business needs the website to perform — inquiries, bookings, purchases, 
applications, and support requests. 

“We already installed a widget once.” 
A widget can be useful, but a widget without monitoring, follow-through, and remediation support 
can create a false finish line. The stronger question is not whether a tool exists, but whether 
accessibility is actually being observed, improved, and maintained. 

“We have never had a complaint, so we are probably fine.” 
The absence of a complaint is not the same as the presence of accessibility. Many businesses do 
not hear about the users they lose. A structured review is often the first time they see where 
practical barriers actually exist. 

“Our developer can handle this later.” 
Maybe — but later usually means without prioritization, without a clear baseline, and without 
documentation. The Snapshot and monitoring layers help turn vague intention into a visible plan 
that a developer can act on more efficiently. 

“This sounds expensive.” 
Compared with doing nothing, the cost question should be framed around outcome, risk, and 
operational value. A staged offer exists specifically so clients can begin at a sensible level instead 
of being forced into the biggest package immediately. 

“We do not want to buy a tool and then manage it ourselves.” 
That is exactly why the managed layer matters. We are not only offering software; we are offering 
coordination, interpretation, prioritization, and support that keeps the work from stalling. 

“We already have too many vendors.” 
Accessibility often becomes more expensive when no one owns the process. A managed partner 
reduces decision fatigue by helping connect the technology, the website work, the reporting, and 
the next actions. 

“We can just wait until regulations become clearer.” 
Waiting rarely creates clarity; it usually preserves uncertainty. A stronger position is to understand 
your current state, improve obvious gaps, and build documentation that shows progress and intent. 

“We only need the legal side.” 
A legal concern without practical accessibility work beneath it is fragile. The strongest legal posture 
usually comes from the quality of the actual accessibility effort, the documentation behind it, and 
the improvements the business can show. 
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“We only need the technical side.” 
Purely technical fixes without communication, prioritization, and documentation often leave 
leadership unconvinced and teams misaligned. Accessibility is stronger when the business, 
technical, and documentation dimensions are handled together. 
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Illustrative Examples 
The examples below are not promises of a particular legal or business outcome. They are 
examples of how organizations often use the offer in practice. 

Example 1: A service business with a small site 
A regional professional services firm wants to understand whether its contact, services, and intake 
pages create avoidable accessibility barriers. The Snapshot gives leadership a clear first view of 
risk, helps them choose the most important templates, and creates a short list of improvements 
they can act on quickly. 

Example 2: A clinic with a high-friction intake process 
A medical practice depends on forms, appointment requests, and PDF patient materials. The 
Snapshot surfaces the obvious pain points, monitoring adds visibility, and remediation support 
helps translate accessibility findings into website and document improvements that matter 
operationally. 

Example 3: A growing e-commerce brand 
The brand wants better usability, stronger inclusion, and fewer friction points across product pages, 
navigation, and checkout. Accessibility becomes not only a compliance conversation, but also a 
conversion and customer-experience initiative. 

Example 4: A worried website owner after a legal scare 
The owner does not want another vague conversation. They want to know what to do now, what 
can be documented, what should be prioritized first, and whether they need the premium path. 
That is exactly the kind of situation where the layered offer can prevent panic and create a more 
serious response. 
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Pricing At A Glance 
The pricing below reflects the current packaged offer structure discussed for this accessibility 
program. Sites or environments that exceed the packaged template counts, include unusual 
complexity, or require broader scope should be handled through custom quoting. 

Accessibility Risk Snapshot 
Templates Standard Speed 

Up to 3 $500 $750 

Up to 5 $750 $1,000 

Up to 10 $1,000 $1,250 

Widget Only 
Templates Annual Price Notes 

Up to 3 $500 Includes waived standard installation 

Up to 5 $600 Includes waived standard installation 

Up to 10 $750 Includes waived standard installation 

Widget Plus Monitoring 
Templates Annual Price Notes 

Up to 3 $1,250 Widget plus 12 months of monitoring visibility 

Up to 5 $1,350 Widget plus 12 months of monitoring visibility 

Up to 10 $1,500 Widget plus 12 months of monitoring visibility 

Premium Managed Compliance 
Templates Direct Package Price Upgrade From Snapshot (Standard Path) 

Up to 3 $7,500 $7,000 additional after $500 Snapshot 

Up to 5 $8,750 $8,000 additional after $750 Snapshot 

Up to 10 $10,250 $9,250 additional after $1,000 Snapshot 
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Client FAQ Appendix 
The questions in this appendix are written as real client questions. The answers are written to be 
direct, practical, and useful in live conversation. They are intended to support proposals, 
presentations, client education, onboarding conversations, and interactive knowledge-base use. 

Accessibility Fundamentals 

What does website accessibility actually mean? 
Website accessibility means designing, structuring, and maintaining digital experiences so people 
with disabilities can use them effectively. In practice, that includes screen-reader compatibility, 
keyboard navigation, accessible forms, meaningful headings, useful alternative text, captions where 
needed, and content that remains understandable without relying only on color, motion, or visual 
cues. Accessibility is not a side feature; it is part of whether the site works for the full public. 

Why is accessibility a business issue and not just a technical issue? 
Because the website is often part of the business itself. If someone cannot request a quote, place 
an order, schedule an appointment, submit a form, or read an important document, the business 
loses more than technical quality; it loses trust, clarity, conversion, and operational efficiency. 
Accessibility therefore affects revenue, service delivery, and customer experience as much as code 
quality. 

Is website accessibility only about people who are blind? 
No. Blind and low-vision users are an important part of the accessibility picture, but accessibility 
also affects people who are deaf or hard of hearing, people with mobility limitations, people with 
cognitive or learning disabilities, people with seizure sensitivities, and people who use alternate 
navigation methods. It also tends to improve the experience for older users, mobile users, and 
anyone dealing with temporary limitations or difficult viewing conditions. 

Does accessibility help users without disabilities too? 
Yes. Better headings, clearer buttons, cleaner forms, stronger contrast, captions, and more 
predictable navigation often improve usability for everyone. Many accessibility improvements also 
make a site easier to scan, easier to understand, and easier to use under everyday conditions such 
as glare, noise, fatigue, or limited attention. 

Why do accessible forms matter so much? 
Because forms are often where value is created. Inquiry forms, appointment requests, checkouts, 
quote requests, applications, and support forms all depend on users being able to understand 
labels, instructions, required fields, and error messages. If forms are not accessible, the business 
can lose the exact interactions it depends on. 

What are some common accessibility problems businesses overlook? 
Missing alternative text, poor color contrast, weak heading structure, inaccessible PDFs, unlabeled 
form fields, broken keyboard navigation, vague link text, and third-party widgets that do not 
behave well with assistive technology are all common examples. Businesses also frequently 
overlook popups, multi-step flows, calculators, booking systems, and mobile edge cases. 
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Can a website still look modern and be accessible? 
Absolutely. Accessibility does not require a site to look plain or outdated. It requires design and 
development decisions that preserve readability, structure, contrast, focus order, and 
assistive-technology compatibility. In practice, accessibility often strengthens design discipline 
rather than limiting it. 

Is accessibility only relevant for very large companies? 
No. Large organizations may receive more public attention, but accessibility expectations reach 
much more broadly. Small and medium-sized businesses that serve the public online still need to 
think seriously about equal access, customer experience, and avoidable barriers. 

Is accessibility a one-time task? 
No. Websites evolve, teams publish new content, plugins change behavior, new PDFs are uploaded, 
and design systems shift over time. Accessibility is stronger when it is treated as an ongoing 
operational practice rather than a one-time cleanup event. 

What is the difference between accessibility and compliance? 
Accessibility is the practical outcome: people with disabilities can use the experience effectively. 
Compliance is the standards and legal dimension: the organization is working to align with 
applicable rules, expectations, and frameworks. Good accessibility supports compliance, but 
compliance language alone is not a substitute for a genuinely usable experience. 

What is meant by assistive technology? 
Assistive technology includes tools such as screen readers, screen magnifiers, voice-input tools, 
refreshable Braille displays, captioning support, alternative keyboards, and other technologies 
people use to interact with digital content. A strong accessibility posture considers how the site 
behaves with these tools, not just how it looks visually. 

Why do headings, structure, and reading order matter? 
Because accessible navigation depends on structure, not only design. Users who rely on screen 
readers or keyboard movement need a meaningful heading hierarchy, a logical reading order, and 
predictable page structure so they can move through the content efficiently and understand where 
they are. 

Are accessibility issues usually isolated or repeated? 
They are often repeated. One template-level problem can affect dozens or hundreds of pages if 
the same layout or component is reused. That is one reason template-based review is practical; 
fixing the pattern can improve much more than fixing individual pages one by one. 

Why does content quality affect accessibility? 
Accessibility is not only about code. Poorly written link text, weak instructions, unclear labels, bad 
reading order, confusing PDFs, and inconsistent content structure can all create barriers. Clear 
content and sound structure are part of an accessible experience. 
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What is the simplest way to think about accessibility? 
A useful way to think about it is this: can people understand, navigate, and complete important 
tasks on your site without avoidable barriers? If the answer is uncertain, accessibility deserves real 
attention. 

Legal And Risk Context 

Does the ADA apply to websites? 
ADA.gov states that the ADA applies to businesses open to the public and to state and local 
governments, including the goods and services they provide online. For businesses, that means 
web experiences should not be treated as exempt from accessibility expectations simply because 
they are digital. 

Are all private businesses required to meet one specific federal website deadline? 
No. The specific April 2026 and April 2027 deadlines created by the 2024 federal web-accessibility 
rule apply to state and local governments under Title II, not to every private business. Private 
businesses still face ADA expectations and accessibility-related legal exposure under Title III, but 
not through one single universal federal deadline. 

What is Title II in plain language? 
Title II covers state and local governments and the services, programs, and activities they offer. The 
2024 federal rule created explicit accessibility deadlines for their web content and mobile 
applications, generally tied to WCAG 2.1 Level AA. 

What is Title III in plain language? 
Title III applies to businesses and organizations that are open to the public. It requires equal access 
to goods, services, privileges, and advantages, which the Department of Justice has long said 
includes what those businesses provide through their websites. 

Does this offer guarantee legal protection? 
No responsible accessibility offer should promise guaranteed legal outcomes. What a strong 
accessibility program can do is improve the site, strengthen documentation, show visible effort, 
support corrective action, and reduce unnecessary risk. That is very different from guaranteeing 
what any regulator, claimant, or court might do. 

Why do businesses worry about accessibility-related lawsuits or demand letters? 
Because inaccessible websites can block equal access to public-facing services, and that can lead 
to complaints, legal pressure, cost, and disruption. Even a business acting in good faith can still 
create barriers that cause problems if the website remains inaccessible in practical use. 

What role do WCAG standards play? 
WCAG is the most widely referenced technical framework for digital accessibility. Even where a law 
does not spell out every technical detail for a private business, WCAG is commonly used as the 
working benchmark for what accessible digital content should look like in practice. 
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What is the difference between WCAG 2.1 and WCAG 2.2? 
Both are versions of the Web Content Accessibility Guidelines. WCAG 2.2 adds additional success 
criteria on top of the 2.1 framework, but many legal and procurement contexts still refer to WCAG 
2.1 Level AA specifically. In practical work, teams often discuss both. 

Should accessibility only be approached because of lawsuits? 
No. Legal exposure is one important reason to act, but not the only one. Accessibility also affects 
trust, usability, inclusion, procurement readiness, and the overall quality of digital operations. 

Do inaccessible PDFs create risk too? 
Yes. PDFs can create the same kinds of barriers as websites and are often overlooked. If a form, 
brochure, application, policy, or report is only available in an inaccessible PDF, that weakens the 
organization’s overall accessibility posture. 

What is a stronger risk posture than doing nothing? 
A stronger posture is to understand current conditions, document what is being done, prioritize 
obvious barriers, and keep improving. Businesses are usually in a better position when they can 
show structured effort and ongoing action than when they have no visibility and no plan. 

Is accessibility only relevant if the business has online sales? 
No. Accessibility can matter anywhere the website delivers information, supports contact, handles 
forms, shares documents, schedules appointments, or represents the business publicly. The 
question is not only whether money changes hands online, but whether the website is part of how 
the public accesses the business. 

Does an accessibility statement matter? 
Yes. An accessibility statement can help communicate intent, current posture, contact paths, and 
the organization’s commitment to improvement. It is not a substitute for real accessibility work, but 
it can be an important part of a more mature documentation posture. 

Can a business wait until it receives a complaint before acting? 
It can, but that is usually a weaker position. Waiting until pressure arrives means the business is 
reacting under stress rather than choosing a structured improvement path deliberately. 

Why is this better framed as preparedness instead of panic? 
Because panic creates rushed decisions and poor prioritization. Preparedness creates clarity, 
documentation, visible action, and a stronger internal conversation about what matters most and 
how to improve it. 

Accessibility Risk Snapshot 

What is the Accessibility Risk Snapshot? 
It is a structured entry-level review designed to identify likely accessibility issues, prioritize them, 
and clarify the next best step. It combines automated scanning with manual spot checks and 
translates the findings into a practical summary and remediation pathway. 

NE6 | Website Accessibility, Managed Compliance & Support | Page 27 



NE6 Accessibility Offer Guide 

Who is the Snapshot best for? 
It is best for organizations that need a credible starting point. That includes businesses trying to 
understand current risk, teams that suspect a problem but lack a roadmap, and decision-makers 
who want enough clarity to choose the right next layer of support. 

What does the Snapshot include? 
It includes automated scanning, manual spot checks, issue categorization, a clear summary of what 
appears to matter most, and a practical path forward. It is intended to move the client from 
uncertainty to a more informed decision. 

What does the Snapshot not include? 
It is not legal advice, not full remediation, not certification, and not a guarantee of compliance. It 
also is not sold as a substitute for the deeper work that may still be needed after the review. 

Why start with a Snapshot instead of a larger package? 
Because many businesses need clarity before they can commit confidently to a larger scope. The 
Snapshot lowers friction, gives leadership something concrete to react to, and helps the client 
decide whether they need protection, monitoring, remediation support, or a more comprehensive 
path. 

How are pages counted in the Snapshot? 
They are counted by unique page templates or meaningful page types rather than by every single 
URL. That means the focus is on representative structures such as a homepage, product template, 
booking flow, contact page, account page, or service page. 

Can the client choose which pages or templates are reviewed? 
Yes. Clients should choose the pages and user flows that matter most to the business, especially 
pages tied to conversion, intake, communication, checkout, account access, and important 
documents. 

Why is template-based counting more useful than URL counting? 
Because many websites repeat the same underlying structure across many pages. Template-based 
counting keeps the review practical, reduces redundancy, and focuses attention on the recurring 
patterns that actually create repeated accessibility issues. 

What kinds of findings usually appear in a Snapshot? 
Common findings include form problems, contrast issues, weak heading structure, navigation 
barriers, missing alternative text, inaccessible PDFs, confusing interactions, and template-level 
problems that repeat across the site. The value of the Snapshot is not only listing issues, but helping 
determine which ones deserve action first. 

How is the Snapshot delivered? 
The Snapshot is delivered as a practical review, not as a pile of unexplained technical jargon. The 
goal is to give the client something leadership can understand, discuss, and use to make a stronger 
next decision. 
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Can the Snapshot be useful even if the client handles fixes internally? 
Absolutely. Many internal teams do not need someone else to write code; they need prioritization, 
visibility, and a roadmap. The Snapshot is valuable precisely because it creates direction. 

Does the Snapshot help if the client is worried about legal exposure? 
Yes, especially as a first step. It creates a clearer understanding of what appears to be happening 
on the site and gives the client a basis for deciding whether a lighter path or a stronger managed 
path is appropriate. 

Can the Snapshot be used before a redesign or rebuild? 
Yes. In fact, it can be very useful before a redesign because it shows which accessibility problems 
are structural, which are content-based, and which should be addressed in the new design or 
development work from the beginning. 

Is the Snapshot only for websites with obvious problems? 
No. It is also valuable when the site appears fine on the surface. Many accessibility issues are 
invisible to teams that do not regularly test with assistive-technology considerations in mind. 

When is the Snapshot not enough on its own? 
It is not enough when the client already knows a more serious response is needed, needs ongoing 
visibility, or wants a stronger managed posture rather than a first-layer review. In those cases, the 
Snapshot may still be useful, but it should usually lead quickly into a higher level of support. 

Widget And Monitoring 

What does the widget-only package do? 
It adds an accessibility enhancement layer to the site and gives the organization a visible step 
forward with waived standard installation through this offer. It is intended as an immediate 
protection-oriented layer, not as the whole accessibility story. 

Why would a business choose the widget-only package? 
Because it wants a fast, visible accessibility improvement without immediately committing to a 
larger monitoring or managed package. It is often a practical step for businesses that want 
movement now while continuing to evaluate the broader path. 

Is a widget alone enough to make a website accessible? 
A widget can help, but it should not be treated as the full answer. Structural issues in forms, content, 
code, PDFs, navigation, third-party components, and page logic may still remain and require 
monitoring, interpretation, and remediation. 

What makes widget plus monitoring stronger than widget alone? 
Monitoring adds visibility. It helps the business see what is still being detected, what may need 
attention, and where accessibility effort should be focused over time. Without that visibility, a 
business can easily assume it is in better shape than it really is. 
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What does the monitoring layer actually provide? 
It provides ongoing scanning and reporting visibility so the business can see what issues remain, 
how the site is trending, and where additional work may be needed. It supports stronger 
documentation and better decision-making. 

Why is monitoring so important if the business already has a widget? 
Because the existence of a tool is not the same as proof of accessibility. Monitoring helps reveal 
what still needs attention and what changes as the website evolves, which is critical if the business 
wants a stronger ongoing posture. 

Does monitoring replace remediation? 
No. Monitoring shows the business what is happening; it does not automatically resolve every issue. 
The real value comes when monitoring is connected to prioritization and corrective action. 

Can the client review monitoring results internally? 
Yes. Some clients do exactly that. But many businesses still need help interpreting which issues 
matter first, what is urgent, what is recurring, and what should be assigned to developers, content 
owners, or a managed partner. 

Why is the widget plus monitoring package often the best middle option? 
Because it balances practicality with seriousness. It gives the business visible movement on the site, 
ongoing visibility into what remains, and a stronger platform for deciding whether deeper 
remediation or managed compliance support is needed. 

What happens if the website changes after the widget is installed? 
That is one of the reasons monitoring matters. Content changes, design changes, new components, 
and new documents can reintroduce issues. Accessibility is stronger when the business can observe 
those changes instead of assuming the site stays accessible automatically. 

Can the widget and monitoring layer help support accessibility reporting? 
Yes. A stronger monitoring layer usually creates stronger reporting and a better record of what has 
been reviewed, detected, and acted on. That can be valuable for internal leadership, vendor 
coordination, and broader documentation posture. 

Does the widget improve the experience for users immediately? 
It can improve certain user-facing accessibility supports quickly, which is one reason clients value it. 
But the extent of improvement still depends on the underlying site, the content, the components in 
use, and what accessibility barriers remain in the build. 

Why not skip straight to monitoring without a widget? 
Some clients may be more interested in visibility than user-facing enhancement, but the layered 
offer is designed to combine practical support rather than treat those elements as disconnected. 
The widget plus monitoring package provides both an accessibility layer and reporting visibility 
together. 
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Can a business stop at widget plus monitoring if that is the right fit? 
Yes. Not every client needs the premium path immediately. The best fit depends on urgency, 
internal resources, how serious the remaining issues appear to be, and how much managed 
support the business actually wants. 

What is the real commercial difference between widget-only and widget plus monitoring? 
Widget-only buys movement. Widget plus monitoring buys movement plus visibility. In practice, 
that visibility is often what turns accessibility from a symbolic action into a managed program. 

Premium Managed Compliance 

What is the premium managed compliance path? 
It is the highest-value accessibility path in this package family and is designed for organizations 
that want a more comprehensive, more documented, more managed response. It combines 
technology, visibility, compliance-oriented materials, and a deeper remediation path into a stronger 
overall program. 

Who is this package best for? 
It is best for businesses that feel meaningful urgency, want stronger documentation, or already 
know that piecemeal accessibility work will only delay what they ultimately need. It is also a strong 
fit for organizations that need a more mature posture for leadership, procurement, or risk-related 
reasons. 

What makes this package different from the lighter options? 
The lighter options help with clarity, protection, and visibility. The premium path is about creating a 
more complete accessibility program — one that is harder to dismiss as a single tool purchase and 
easier to defend as a serious effort. 

Does this package include only software? 
No. The premium path is valuable precisely because it is not just software. It is a more complete 
stack of technology, reporting, specialist support, remediation path, and documentation-oriented 
materials. 

What types of documentation matter at this level? 
Depending on the selected solution path, that can include accessibility statements, reporting, 
compliance-oriented materials, and other documentation that helps the client communicate what 
has been done and what posture is being maintained. 

Why do some clients go straight to this level? 
Because they already know they need a stronger response. They may be dealing with heightened 
concern, internal pressure, a demanding website environment, or simply the understanding that a 
lighter path will only postpone a more complete program. 

Can a client start smaller and upgrade later? 
Yes. That is one of the strengths of the offer. A client can begin with the Snapshot and move 
upward once leadership, budget, or urgency is clearer. 
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How does the Snapshot credit work when upgrading? 
The premium path is structured so the earlier Snapshot purchase is credited rather than treated as 
a separate sunk cost. That makes the initial step easier to take without penalizing the client later. 

Does this package eliminate every future accessibility question forever? 
No credible provider should claim that. Websites evolve, and accessibility requires upkeep. What the 
premium path does is create a much stronger, more organized, more documented posture than a 
business would have without it. 

Is this the right package for a business with an active concern or serious worry? 
Often, yes. A client who feels clear urgency usually benefits from a more serious package because 
the conversation is no longer only about learning; it is about building a stronger program quickly 
and credibly. 

Why is documentation so important at this level? 
Because premium accessibility work is not only about doing the work — it is also about being able 
to communicate the work. Documentation supports leadership confidence, vendor coordination, 
and a stronger answer when accessibility questions arise. 

What if the website has more than ten meaningful templates? 
Then the packaged version stops being the best fit. At that point, a custom quote and a more 
tailored scope are usually the right move. 

Does the premium path still require prioritization? 
Yes. Even strong accessibility programs need sequencing. The difference is that the premium path 
creates a fuller support structure so the sequencing can happen inside a more complete plan 
rather than in disconnected pieces. 

What is the strongest argument for choosing the premium path? 
It is the cleanest way to move from fragmented accessibility effort to a stronger, more coherent 
program. For the right client, that saves time, avoids repeated indecision, and creates more 
confidence than trying to bolt solutions together over a long period. 

How should a client think about this investment? 
Not as a one-time product purchase, but as a more mature accessibility and risk-reduction posture. 
The return is not only in the technology itself, but in the combination of visibility, documentation, 
coordination, remediation support, and stronger decision-making. 

Remediation And Website Changes 

What happens after issues are identified? 
Once issues are identified, the real work becomes prioritization and action. Some items may be 
quick wins, some may require template-level development changes, and some may call for 
broader decisions about content, PDFs, workflows, or third-party tools. Our role is to help make that 
work more organized and more achievable. 
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What kinds of remediation can NE6 help with? 
We can help with website implementation support, WordPress-related work, content restructuring, 
documentation, issue prioritization, and non-certified accessibility remediation work as part of 
broader digital support. Where appropriate, we can also help coordinate the work between the 
client and the relevant specialist or technology layers. 

Can NE6 fix issues directly on the website? 
In many cases, yes, depending on the site, the stack, the scope, and the nature of the issue. 
Accessibility often leads directly into practical website tasks such as content updates, template 
changes, form fixes, PDF handling, and structural improvements. 

What if the client has its own developer or web team? 
That can work very well. In those cases, the Snapshot and monitoring outputs can be used as a 
roadmap, while we help interpret priorities, coordinate scope, and support the team in working 
through the issues more efficiently. 

Are all accessibility issues equally urgent? 
No. Some issues are severe because they block key tasks or affect critical user journeys. Others 
matter, but do not deserve to be first in line. Prioritization is one of the reasons a managed 
approach is more valuable than a raw issue dump. 

Can accessibility work improve conversion and UX too? 
Very often, yes. Stronger form logic, clearer content structure, better navigation, more readable 
layouts, and cleaner user flows can all improve usability beyond the accessibility dimension. 

What if the site is on WordPress? 
That is often manageable. Accessibility work on WordPress may involve themes, plugins, forms, 
page builders, PDFs, content structure, and custom components, which is one reason practical 
website experience matters alongside accessibility tooling. 

Can third-party tools create accessibility problems? 
Yes. Booking systems, chat tools, calculators, CRMs, embeds, popups, and other third-party 
components can introduce barriers that the site owner does not control completely. That is another 
reason visibility and managed interpretation matter. 

How do inaccessible PDFs fit into this conversation? 
They often deserve separate attention. A website may look acceptable on the surface while 
important forms, brochures, policies, or reports remain inaccessible in PDF form. That weakens the 
total user experience and the business’s overall accessibility posture. 

Can accessibility work be phased? 
Yes, and in many cases it should be. A phased approach allows the client to address the 
highest-impact items first while planning broader improvements intelligently rather than trying to 
solve everything at once. 
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What if the problem is content rather than code? 
Then the remediation plan should reflect that. Some accessibility issues are design or development 
issues, but many are content issues — unclear instructions, weak headings, poor link labels, 
inaccessible documents, and structural writing problems all matter. 

Can monitoring reports tell us what to fix first? 
They can provide important visibility, but most businesses still need help deciding what is most 
important in context. That is where interpretation and prioritization add value. 

What if the site needs a broader redesign eventually? 
That does not make accessibility work irrelevant now. In fact, accessibility assessment and 
prioritization can make a future redesign stronger by identifying structural problems that should 
not be rebuilt into the next version. 

Can accessibility improvements be documented for internal teams? 
Yes. Clear issue summaries, prioritized action lists, implementation notes, and supporting 
documentation can all help internal teams work more efficiently and communicate more clearly. 

What is the biggest remediation mistake businesses make? 
Trying to treat every issue as equally important or assuming the work will organize itself. 
Accessibility gets better faster when someone owns prioritization, communicates clearly, and 
connects findings to actual website change. 

Pricing, Fit, And Scope 

How should we think about the package pricing? 
The package pricing reflects different levels of support, visibility, and managed value — not just a 
software difference. A lighter package is usually right when the client needs clarity or a first layer 
of progress; a larger package is usually right when the client needs a more serious, more 
documented, more managed response. 

Why is the premium package priced so much higher than the Snapshot? 
Because it is not the same kind of offer. The Snapshot is a structured assessment and roadmap. 
The premium path is designed as a fuller accessibility program with stronger technology, visibility, 
specialist support, documentation, and managed coordination. 

What does the Speed option mean on the Snapshot? 
Speed refers to turnaround posture, not a different quality level. The scope of the assessment 
remains the same; the difference is that delivery is prioritized more aggressively where feasible. 

How do we know which level we should start with? 
The best starting point depends on urgency, internal resources, website complexity, and how much 
managed support the business wants. If the client is unsure, the Snapshot is often the best first step 
because it creates clarity before a larger commitment. 

Can a client buy the premium path directly? 
Yes. Some clients already know they need a more comprehensive solution and do not want a 
lighter entry step to delay the inevitable. 
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Is the package structure limited to sites under ten templates? 
The packaged pricing is. Once a site moves beyond that range or includes unusual complexity, a 
custom quote becomes the more accurate and responsible path. 

Why is template count used instead of total pages? 
Because template count better reflects recurring structure, recurring interaction patterns, and 
recurring remediation value. Counting every URL can make smaller sites with repeated layouts look 
artificially more complex than they really are. 

Can a small site still need the premium path? 
Yes. A small site can still carry meaningful business risk if the key pages are critical, the forms 
matter, or urgency is high. Size alone does not determine seriousness. 

Can a larger site still begin with a narrower review? 
Sometimes, yes, but once the complexity rises beyond the packaged range, a custom approach is 
usually wiser. The goal is not to force the site into a package that does not fit. 

Why not just buy the cheapest option and see what happens? 
A smaller starting point can be wise, but only if it actually fits the real need. If a client already 
knows they need visibility, documentation, or a stronger response, underbuying can simply create 
delay and repeated decision-making. 

What if the business wants to handle implementation internally to save money? 
That can be a sensible approach in some cases. The Snapshot and monitoring layers are especially 
useful for internal teams that need prioritization and reporting while keeping code work in-house. 

How should leadership evaluate value here? 
Leadership should look beyond the surface line item and consider what the package helps prevent, 
clarify, improve, and document. A stronger accessibility posture affects user experience, trust, 
process quality, and risk readiness. 

Can accessibility spending support tax benefits? 
Eligible small businesses may be able to claim the federal Disabled Access Credit for certain 
qualifying access expenditures, subject to the applicable tax rules and professional tax guidance. 
That can be a meaningful part of the overall business case, but it should always be confirmed with 
the appropriate tax advisor. 

What makes this a premium offer rather than a commodity? 
The premium character comes from the managed value around the technology: interpretation, 
prioritization, coordination, remediation support, business communication, and the ability to 
translate accessibility from a tool purchase into a practical program. 

What is the biggest mistake buyers make when comparing accessibility offers? 
They compare only the visible tool and ignore the managed layer. The strongest offers are usually 
not the ones that promise the most in a sentence; they are the ones that make progress easier, 
clearer, and more sustainable. 
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Documentation, Statements, And Materials 

Why do accessibility statements matter? 
An accessibility statement helps explain the organization’s commitment, current posture, contact 
path, and improvement intent. It is not a substitute for real accessibility work, but it is an important 
piece of communication and documentation. 

What kinds of reports are useful to clients? 
Clients usually benefit from reports that are understandable, prioritized, and practical. A strong 
report should help leadership know what matters, help implementers know what to work on, and 
help the organization show that accessibility is being taken seriously. 

What is meant by certification-oriented materials? 
That phrase refers to the supporting documentation, compliance-oriented assets, statements, and 
related materials that strengthen the client’s accessibility posture and communication. Exact scope 
depends on the package and the specialist stack associated with it. 

What is a VPAT or ACR, and why might it matter? 
These are documents often used in procurement and enterprise accessibility conversations to 
describe accessibility characteristics and conformance posture. Not every business needs them 
immediately, but they can matter in larger or more formal commercial contexts. 

Can documentation help even before every issue is resolved? 
Yes. Documentation is often valuable precisely because it shows structure, intent, and visible 
progress. It helps organizations communicate more credibly than silence does. 

Why is reporting not enough on its own? 
Because a report without ownership can sit unread, misunderstood, or unprioritized. Documentation 
becomes valuable when someone helps turn it into decisions and action. 

Can accessibility statements and reports help with procurement conversations? 
They often can. Buyers, partners, and enterprise stakeholders increasingly want to know what 
accessibility posture exists, what standards are being considered, and what practical effort is in 
motion. 

Do reports usually need translation for non-technical leadership? 
Yes. Many leaders do not need a raw issue list; they need a business-readable summary of what is 
happening, what the most important risks are, and what the next choices look like. 

Can monitoring improve the quality of documentation? 
Yes. Monitoring supports a stronger record over time by showing what is being scanned, what is 
being detected, and how the site is evolving. 

Why should documentation be part of the sales story? 
Because many businesses do not only want fixes; they want confidence, internal clarity, and a 
stronger answer when they are asked what they are doing about accessibility. Documentation 
supports that need. 
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How should a business think about evidence of progress? 
Progress should be visible in more than one place: on the site, in the reports, in the prioritization 
plan, in remediation activity, and in the supporting materials used to communicate the work. 

What if the client needs help explaining accessibility internally? 
That is part of the managed value. We can help present the work in business language, not just 
technical language, so leadership and cross-functional teams understand what is being done and 
why. 

Can document accessibility be part of the broader conversation? 
Absolutely. PDF and document accessibility are often part of the same problem set because 
public-facing businesses frequently rely on digital files to deliver forms, policies, brochures, 
applications, and customer information. 

What makes accessibility documentation credible? 
Clarity, specificity, alignment with real work, and consistency over time. Empty statements are 
weak; practical statements backed by real action are much stronger. 

Why do some clients care about documentation almost as much as remediation? 
Because documentation helps them communicate responsibly, respond more confidently, and 
show that accessibility is being handled seriously rather than casually. 

NE6, Support, And Ongoing Partnership 

Why work with NE6 instead of just buying software directly? 
Because software alone rarely creates a complete result. Clients work with us when they want the 
managed layer: scope clarity, interpretation, prioritization, remediation coordination, 
implementation support, and a stronger bridge between accessibility tooling and real website 
improvement. 

What exactly is NE6’s role in this offer? 
Our role is to help the client move from issue awareness to meaningful action. We help define 
scope, support implementation, interpret reports, prioritize fixes, coordinate the work, and connect 
accessibility to broader digital operations where appropriate. 

Can NE6 help if the client already has some accessibility work underway? 
Yes. Many clients are not starting from zero. Some already have internal teams, a partial tool set, or 
isolated fixes in place and need help organizing what comes next. 

Can NE6 support work beyond accessibility if needed? 
Yes, where it fits the engagement. Our broader service scope includes websites and web 
applications, WordPress work, integrations, automation and workflow support, troubleshooting, 
maintenance, research, documentation, and operational support. Accessibility often leads naturally 
into those adjacent digital improvement areas. 
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Does NE6 only work with one type of client? 
No. The offer is especially strong for small and medium-sized businesses, but the real fit depends 
more on the website, the urgency, the scope, and the need for managed support than on company 
size alone. 

Can NE6 help with WordPress-based sites? 
Yes. WordPress environments are common, and accessibility issues frequently intersect with 
themes, plugins, forms, page builders, templates, and content structure. That is one reason practical 
website experience matters. 

Can NE6 help communicate with internal stakeholders? 
Yes. One of the often-overlooked parts of accessibility work is helping leadership, operators, 
marketers, and developers understand the same issue in a consistent way. Clear communication is 
part of what keeps the work moving. 

Can NE6 help prioritize what not to do yet? 
Yes. Prioritization is not only about what to do first; it is also about what does not need to happen 
immediately. Clients benefit when the work is staged intelligently rather than overloaded from the 
start. 

Can NE6 support an ongoing accessibility program? 
Yes. Many clients will need more than a one-time conversation. Ongoing support can include 
monitoring interpretation, remediation planning, implementation help, content and website 
improvements, and broader digital support as accessibility work evolves. 

Why does having one coordinated partner matter? 
Because accessibility can touch design, development, content, documents, forms, and reporting. 
Without coordination, the work can become fragmented quickly. A coordinated partner reduces 
friction and makes progress more likely. 

Can NE6 help if the site needs broader digital cleanup too? 
Yes, and that is often where accessibility becomes especially valuable. Accessibility findings 
frequently reveal broader content, UX, technical, and operational issues that are worth improving 
anyway. 

Does NE6 replace legal or tax professionals? 
No. We do not position ourselves as a substitute for legal or tax advice. Our role is to provide 
managed accessibility strategy, support, implementation coordination, and digital improvement 
services. 

What if the client wants a more consultative conversation first? 
That can be appropriate. Not every client needs to begin with the same level of certainty. A 
consultative first discussion can help determine whether the Snapshot, monitoring layer, premium 
path, or custom scope is the best fit. 
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How should a client think about a longer-term relationship with NE6? 
The strongest long-term view is that accessibility is one important part of a healthier website and 
stronger digital operation. If the work expands into broader improvements, we can help carry that 
forward in a connected way rather than leaving the client to restart elsewhere. 

What is the core promise NE6 is really making here? 
Not that accessibility is effortless, and not that a single tool solves everything. The real promise is 
that we can make the path clearer, more credible, more manageable, and more actionable than it 
would be without a strong partner. 

Decision-Making, Timing, And Readiness 

How do we know whether to act now or later? 
If the site matters to your business, accessibility already matters. The real question is whether you 
want to address it deliberately or wait until the issue becomes more urgent, more expensive, or 
more disruptive. 

What are the signs that a lighter entry package is the right choice? 
A lighter entry package is usually right when the business needs clarity first, leadership wants a 
sensible starting point, or the team is not yet ready to commit to a more comprehensive path. 

What are the signs that a stronger package is probably the better choice? 
A stronger package is usually the better choice when urgency is already high, leadership wants a 
more mature posture quickly, internal resources are limited, or the organization already suspects 
that a small step will only delay the real work. 

What if leadership is still skeptical? 
That is often exactly why a structured Snapshot works well. It creates something concrete, 
discussable, and easier to evaluate than an abstract accessibility debate. 

Should accessibility be handled before other website improvements? 
Not always before, but very often alongside them. Accessibility can improve the value of broader 
website work by making sure new pages, forms, content, and documents are being improved in a 
stronger direction. 

What if the website is already planning a redesign? 
That often makes accessibility work more important, not less. Accessibility assessment can help 
prevent the next version of the website from rebuilding the same structural problems. 

Is it better to fix everything at once? 
Usually not. Strong accessibility work is almost always staged, prioritized, and connected to real 
business impact. Trying to solve everything at once can create confusion, delay, and poor 
sequencing. 

What if internal teams are already overloaded? 
That is one of the strongest reasons to use a managed partner. The value is not only in what gets 
fixed, but in what gets organized and clarified. 
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When does a custom quote make sense? 
A custom quote is usually the right choice when the site exceeds the packaged template range, 
includes unusual complexity, or needs a broader or more bespoke accessibility plan. 

What if the business has multiple websites or digital properties? 
Then the work should usually be scoped more carefully. Some organizations benefit from starting 
with one priority property first; others need a more coordinated, cross-property accessibility plan. 

Can a business use accessibility as a quality signal, not just a risk response? 
Yes. For some businesses, accessibility is part of a premium service posture, a stronger brand 
promise, or a better customer-experience standard. It does not have to be framed only as a 
defensive move. 

How should the business prepare for a Snapshot or kickoff? 
The best preparation is to identify the most important page templates, the highest-value user 
journeys, any known accessibility complaints or concerns, and any documents or forms that are 
especially important to the business. Good preparation makes the results more useful. 

What if the site has many third-party plugins or tools? 
That increases the importance of a structured review. Third-party tools are often where 
accessibility risk becomes hard to see and harder to fix without visibility and careful coordination. 

What does a healthy accessibility posture look like after the first phase? 
It looks like clearer visibility, better prioritization, real improvements on the site, better 
documentation, and a stronger internal understanding of what still needs attention. 

Why is accessibility easier to manage in layers? 
Because layered decision-making reduces overwhelm. It allows the business to begin intelligently, 
make stronger choices with better information, and scale support according to actual need rather 
than fear or guesswork. 
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Reference Notes 
The guidance and positioning in this document are informed by current public materials from 
official and industry sources, including: 

ADA.gov — Guidance on Web Accessibility and the ADA​
ADA.gov — Businesses That Are Open to the Public​
IRS — About Form 8826, Disabled Access Credit​
EqualWeb — Auto AI Accessibility Widget​
EqualWeb — Web Accessibility Monitor​
EqualWeb — ADA Managed Compliance​
EqualWeb — Accessibility Statement Guidelines​
EqualWeb — Accessible PDFs and PDF/UA accessibility materials 

These sources help shape the legal, operational, and technology context for the offer. They do not 
replace legal advice, tax advice, or engagement-specific scope confirmation. 

NE6’s broader digital support references in this guide are based on NE6’s published 2026 
professional services scope, which includes strategy, research, documentation, websites and web 
applications, WordPress work, integrations, automation and workflow support, troubleshooting, 
maintenance, and operational support. 
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